
 

 

 

 

 

New Member Checklist 

Welcome!  We are thrilled to be able to assist you with your content strategy.   

The following steps will get you up and running and feel apart of the program.   

They are not required but highly recommended so you can utilize all the tools available.   

Completing the checklist will increase your confidence when working with your audit.   

A couple tips… 

• Go at your own pace 

• Please do not second-guess the lessons you have already learned  

After all, we are working together because we our businesses to thrive!  

Watch Orientation Videos.    core strategy 

The three video ‘Hidden Traffic’ series is short with core strategy you will need.  They can 

be found on MY RECON page of the membership site. Watch all 3. Do not skip this step! 

Subscribe To ‘Hidden Traffic Secrets’.  VIP members only 

Add your email address to insider secrets.  Currently this is the only way you can receive 

special offers, beta testing opportunities, and future insider secrets.   Don’t forget to add 

audit@reconalist.com to your email contact list. {if applicable, mark ‘not spam’} 

Content Audit in Google Sheets.    in your email 

You should have received an email with your membership login and audit URL.  You will 

find content prioritization audit {spreadsheet} is in Google Sheets.  

Read Audit PDF.    your user manual 

Download and read the audit user manual {PDF}. To recap… 

• Content Audit Spreadsheet ~ list of URLs, ordered by priority 

• Content Audit User Manual ~ how to carry out tasks for URLs 
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You will need both audit files as they go hand in hand. However, it is the user manual that 

will empower you with a clear direction. 

Login to VIP Membership.    bonus content 

Your membership on my.Reconalist.com gives you access to four foundational videos as 

well as bonus content which will walk you through every aspect of the audit.  You will not 

need them all, but they are there just in case. 

Edit Your Audit.    make a copy 

Decide how you are going to use your audit.   

• Will you use it in Excel, Google Sheets, or Airtable? 

• Will you share it with your team? 

If you are going to use it in Google Sheets, the spreadsheet format we provided, then make 

sure to make a backup copy before you make any changes. 

Now you are ready to edit your audit any way you want to.  Feel free to move columns, 

delete columns, add columns, and make any changes to adjust the audit to how you need 

it to work for your business. 

Your Action Plan.    to do this month 

Only work on the URLs for the current month. As a jump start, we gave you a three month 

action plan.   Complete the main “to do” for each URL.   

To simplify the process, we have given you only 1 main deficit to address for each URL. 

How you decide to update the content on the URL is completely up to you.   

$50 Affiliate Per Sale.    make money! 

Reconalist has a generous affiliate offer of $50 per sale that also includes a coupon  

code for $50 OFF a content audit to share with your friends and colleagues. 

 

Enjoy Your Prioritized Content Strategy! 

Whoohoo!!  We love the quote ” When you know better, you do better.” So, with that in mind,  
you know your readers, niche, brand, and business better than anyone. 

We know how to do the reconnaissance to prepare your audit. We are data nerds! It would bore you to 
tears if we tried to explain how far we have pushed the limits of technology to process your data to get 
these results.   That is what you paid us for… to prioritize what URLs have the highest potential to grow. 

https://my.reconalist.com/welcome-to-your-audit
https://my.reconalist.com/your-action-plan/
https://my.reconalist.com/affiliate-program/affiliate-form/?sa_section=affiliate_link&sa_nonce=d1d75e0477


Therefore, it is up to you to decide the best way to implement it.  

Which is why you will receive a lot of good strategies to get you thinking. However, at the end of the 
day, always do what works best for your reader, your business, and your time.   {knuckle bumps} 

To give you some context, this is what we believe: 

• Updating old content is important 

• Updating old content should not replace creating new content 

• A good content strategy will include both old and new content topics 

• Your content audit is meant to compliment {add to} your current marketing strategies 

• Ignoring lessons, you have already learned is not wise 

• Keep doing what is working for you 

• Content strategy can be used for blogs, social engagement, product development, workshops, 
reader demographic analysis, and so much more. We hope you will think outside the box. 

This is what we hope you will keep in mind as you create your own action plan. 

~ The Reconalist Team 

 

 

 

 

 

 

 

 

 

 

 

 

 

Disclaimer:  As with all our recommendations, your content audit, our strategies, and blog post template 
are simply suggested guidelines and should not be construed or interpreted as concrete confirmed 
search engine algorithmic procedure.  
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